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Media Metrix, the leader in Internet Measurement, and Jupiter Communications, the
wor ldwide authority on Internet Commerce, will merge to create the global leader in Internet
Information Services. This combination redefines the landscape of Internet research and
creates the preeminent source for Internet measurement, analysis, events and advice.

Q. Why are Jupiter and Media Metrix merging?

A. Media Metrix and Jupiter have identified severad important benefits that will provide vaue
for clients employees and shareholders. The merger will creste the definitive leeder in
Internet Information Services, with a combined product portfolio that will provide businesses
with the most comprehensve suite of resources to understand and profit from the Internet.
The companies common vidon, unique intdlectud resources, proven research
methodologies and seasoned management team will establish the ultimate platform to launch
new business initiatives that anticipate and meet the accderaing demand for ingght into
emerging markets, untapped regions, new technologies, and future industries.

Q. How will Jupiter and Media Metrix work together to realize the benefits of the merger?

A. The merged company brings together unique assets including world-class, innovetive and
market-leading products, services, research methodologies and, most importantly, people.
The companies will leverage these assets by pursuing cross-sdling  opportunities,  joint-
product development, further international expansion and other new business initiatives.

Q. What isthe Company’s new name and where will it be headquartered?

A. The new company, to be headquartered in New York City, will be cadled Jupiter Media
Metrix, with Media Metrix, Jupiter, AdRelevance and Net Market Makers retaining their
respective brand names.

Q. What are the terms of the transaction?

A. Under the terms of the merger agreement gpproved by both Jupiter and Media Metrix
boards of directors, Jupiter shareholders will receive .946 shares of Media Metrix for each
share of Jupiter they own. The merger will be accounted for as a purchase transaction and
will be tax-free to both companies shareholders. The transaction is subject to customary
closng conditions, regulatory agpprova and the approval of Jupiter and Media Metrix
shareholders, and is expected to close within three months. The transaction is expected to be
accretive upon closing on a cash EPS basis.



Q. How will the senior management team be structured?

A. The top management team for the new Company will consst of top executives from both
Media Metrix and Jupiter. Mr. Tod Johnson, Chairman and Chief Executive Officer of Media
Metrix will be Chairman and CEO of the new Company. Mr. Gene DeRose, Chairman and
Chief Executive of Jupiter Communications, will be Presdent and vice charman of Jupiter
Media Metrix. Ms. Mary Ann Packo, Presdent and Chief Operating Officer of Media
Metrix, and Mr. Kurt Abrahamson, Presdent and Chief Operating Officer of Jupiter, will
become Co-Chief Operating Officers of Jupiter Media Metrix and remain Presidents of their
respective business units. Media Metrix’s CFO, Mr. Thomas Lynch, will become CFO of the
new company, while Ms Jean Robinson, Jupiter’s CFO, will become Executive Vice
President, Business Development.

Q. What are the new company’s lines of business?
A. The new company’slines of busnesswill include:

Media Metrix, the worldwide leader in Internet and Digitd Media measurement,
reporting on more than 21,000 Web dtes and online properties and measuring
countries which represent over 80% of worldwide Internet usage;

Jupiter Research, the worldwide authority on Internet commerce, with 34 services
delivering indggnt and andyds on Intenet  drategies, vertica  indudries  and
geographic markets,

AdRdevance, providing innovaive online advertisng inteligence on more than
200,000 online ads and 10,000 online advertisers,

Jupiter Forums — induding 21 events in 2000 — bringing the Internet economy
together to address the reevant, critical issues facing business executives in the
digitd economy; and

NetMarketMakers, ddivering information, resources, and events for the busness- to-
busi ness marketplace.

Q. How many clients will the new company have, and who are they?

A. The new company will count more then 1,700 leading media companies, advertisers, ad
agencies, e-maketers, conaulting firms, financid inditutions and technology companies as
clients The combined dient lig will incdude such diverse companies as American Airlines,
AOL, Amazon.com, AT&T, The BBC, Disney, Microsoft, France Telecom, Excite@Home,
IBM, Lycos, Vivendi, OgilvyOne, Johnson & Johnson, T-Online, Merrill Lynch, Quacomm,
Staples, Generd Electric, Putnam Investments, Y ahoo!, and CMGI.

Q. How many employees does the merged company have?

A. Jupiter currently has 418 employees and Media Metrix has 315. The combined company
will have over 730 employees located in 16 offices around the world.



Cautionary Note Regarding Forward-Looking Statements under the Private Securities Litigation Reform Act of
1995: Information in this release that involves each of Jupiter's, Media Metrix’s and, assuming the merger is completed, the
combined company’s expectations, beliefs, hopes, plans, intentions or strategies regarding the future are forward-looking
statements that involve risks and uncertainties. These statements include statements about Jupiter's, Media Metrix’s and the
combined company’s strategies in the marketplace, their market positions and their relationships with customers. All
forward-looking statements included in this release are based upon information available to Jupiter and Media Metrix as of
the date of the release, and neither Jupiter, Media Metrix nor the combined company assumes any obligation to update any
such forward-looking statement. These statements are not guarantees of future performance and actual results could differ
materially from each company’s current expectations. Factors that could cause or contribute to such differences include, but
are not limited to, the completion of the merger, and if completed, the successful integration of the two companies. The risks
associated with Jupiter’s business that may affect its operating results are discussed in Jupiter’s Annual Report on Form 10-
K for the year ended December 31, 1999 filed with the Securities and Exchange Commission ("SEC") on March 30, 2000
and Jupiter’s quarterly reports on Form 10-Q filed with the SEC. The risks associated with Media Metrix’s business that
may affect its operating results are discussed in M edia Metrix’s Annual Report on Form 10-K for the year ended December
31, 1999 filed with the SEC on March 28, 2000 and Media Metrix’s quarterly reports on Form 10-Q filed with the SEC.
Y ou are encouraged to read thisinformation carefully.

Additional Information and Where to Find It: It is expected that Media Metrix will file a Registration Statement on
SEC Form S4 and Jupiter will file a proxy statement with the SEC in connection with the merger, and that Jupiter and
Media Metrix will mail a Joint Proxy Statement/Prospectus to stockholders of Jupiter and Media Metrix containing
information about the merger. Investors and security holders are urged to read the Registration Statement and the Joint
Proxy Statement/Prospectus carefully when they are available. The Registration Statement and the Joint Proxy
Statement/Prospectus will contain important information about Jupiter, Media Metrix, the merger, the persons soliciting
proxies relating to the merger, their interests in the merger, and related matters. Investors and security holders will be able to
obtain free copies of these documents, once available, as well as each company’s other SEC filings, through the website
maintained by the SEC at http://www.sec.qgov. Free copies of the Joint Proxy Statement/Prospectus, once available, and
Jupiter’s other SEC filings may be obtained from Jupiter by directing a request through the Investors Relations portion of
Jupiter's website at http://www.jup.com or by mail to Jupiter Communications, Inc., 627 Broadway, 2nd Flr. New York, NY
10012, Attention: Investor Relations, Telephone: (212) 780-6060. Free copies of the Joint Proxy Statement/Prospectus,
once available, and Media Metrix’s other SEC filings may be obtained from Media Metrix by directing a request through the
Investors Relations portion of Media Metrix’s website at http://wwww.mediametrix.com or by mail to Media Metrix, Inc.,
250 Park Avenue South, 7th FIr. New York, NY 10003, Attention: Investor Relations, Telephone: (212) 515-8700.

In addition to the Registration Statement and the Joint Proxy Statement/Prospectus, Jupiter and Media Metrix file
annual, quarterly and special reports, proxy statements and other information with the SEC. You may read and copy any
reports, statements or other information filed by Jupiter or Media Metrix at the SEC public reference rooms at 450 Fifth
Street, N.W., Washington, D.C. 20549 or at any of the SEC's other public reference rooms in New York, New York and
Chicago, Illinois. Please call the SEC at 1-800-SEC-0330 for further information on the public reference rooms. Jupiter's
and Media Metrix's filings with the SEC are aso available to the public from commercial document-retrieval services and at
the website maintained by the SEC at http://www.sec.qov.

Participants in Solicitation: Jupiter, its directors, executive officers and certain other members of management and
employees may be soliciting proxies from Jupiter stockholders in favor of the merger. Information concerning the
participants in the solicitation is set forth in a Current Report on Form 8-K filed by Jupiter on June 27, 2000. Media Metrix,
its directors, executive officers and certain other members of management and employees may be soliciting proxies from
Media Metrix stockholdersin favor of the amendment to Media Metrix’s charter to increase the number of authorized shares
of Media Metrix common stock and in favor of the issuance of Media Metrix common stock in the merger. Information
concerning the participantsin the solicitation is set forth in a Current Report on Form 8-K filed by Media Metrix on June 27,
2000.
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